
SUMMARY 

Our goal was to educate, share and increase sales leading to the 2019 Taste of the 

Republic. We also wanted to share the story of the Manifesto that Chef Brian wrote. We 

wanted to share the chefs and the happy hour events held before the main event- April 

18.  

1. PROBLEM 

Last year we hadn’t sold out until the event, we’d given a lot of comped tickets and our 

challenge this year was to make sure when we lowered our tickets sold- that we’d reach 

that goal.  

2. CONTEXT 

We had a 2-month window to really push the sales and brand awareness of the events 

that had to do with Taste of the Republic, including the Viva Fiesta Tito’s Cocktail Happy 

Hours and the tv appearances that Chef appeared on.  

3. SOLUTION 

I sat down and looked at the goal to create a strategy that encompassed the call to 

action of going to the website and getting tickets, using casual+witty captions and a 

consistent posting schedule of 5-6 times a week on facebook.  

4. TACTICS 

Since our main targeted audience was largely 35-65 we wanted to pick a social media 

platform that was geared toward them. We focused on creating a strategy based on 

times that they would be online- which during the week ranged between 11 am and 1pm 



and then again at 7pm-9pm. The strategy was focused on sharing how the event was 

fun and carried the VIP experience you’d wanna have during the kick off to Fiesta.  

To target older Millennials, I enacted an influencer plan reaching out to a combination of 

lifestyle, food, and alcohol influencers each using organic content to gauge interest. 

There I sent them their requirements. We had a great reach.  

5. RETURN 

From February 18- April 19 the Taste of the Republic page grew from 40.6% from 406 

to 560 likes (166 growth). We reached 101,301 impressions, 1,271 different 

engagements, and 250 clicks and this resulted in selling out for the 2019 season on 

Facebook alone. On Instagram, during the 3-week period (March 25- April 18) we had 

over 28,000 impressions and 45 website clicks/ swipe ups.  
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